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Jorge Bollas. President Mr. Bellas is Pmdmt and Founder of Telefync Irtcmporatcd where his 
responsibilities inclu& product deal and dcvclopment, accouutlng, human resource management, major 
acmunts management and financial planning for the company. prior to Tclefyne, hfr; Bcllas was rhe 
National Sales Manager and Marketing Dirccmr of Innovative Information Se&cc5 where hc planned and 
exccumd the markotlng strategy for tbe company’ which provided interactive phone seticcs to mhil 
esmblishmonts in northwest Florida His respoa&iliries included long range and stmtogic pkmn~ng. 
tinanclal planning and analysis. product d&n and dEvcloprnent, advertising product pricing 5tmtegics 
and market pcsitioning. Mr. Bellas propared the forecast5 and cvecuted the marketing program5 which 
inch&d P 81 L re5pon5Witie.s. Mr. Bellas. who is fluent in Spanish and Italian, received bis 
undergraduate degree from the University of La Vonxand wcm on to posl graduate work canning his 
Mastcn; Degree in Bushmm Adminlsuarian. After graduation. Mr. Be&as was an associate profssor of 
matheroatics for Central Texas Collcgc where be taught NATO persolluel stationed ar tbe.US Southern 
European Command in Naples. Italy. Mr. Bellas designed and implemented the curriculum used m 
prepare and quality NATO otEccrs for advanced graduate educational programs. 
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